


Note: Sector growth is based on POS and E-commerce payments through TBC channels; Growth rates may differ from total turnover dynamics due to the 

changing share of non-cash transactions and TBC market share

KEY DEVELOPMENTS

• New mortgage issuance weakened, following sharp increase in March

• Growth of total non-cash spending by residents slightly down compared to the previous week, albeit still remaining sizable

• Growth of non-resident non-cash spending strengthened in April as compared to March, remaining stable over previous weeks

• After demonstrating an improvement over the past two weeks, non-cash spending on entertainment worsened

• Growth weakened for non-cash spending on furniture and electronics, up marginally for construction materials

• Non-cash spending on fuel & transport remained stable, while growth slowed down for car repair

• Non-cash spending on doctor visits and medical equipment maintain solid growth

• Growth of remittance inflows picked up after slowing down throughout the week 
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• The value of new mortgages issued decreased by -22.8% in

the period of 1-27 April , compared to 2019 (7x increase YoY)

• Tbilisi’s residential real estate transactions displayed an

9.2% increase in the period of 1-22 April, relative to 2019

Dynamics of new mortgages issued by TBC
(% Change, FX-adjusted)

Source: TBC Bank, NAPR, TBC Capital 

Number of residential properties sold in Tbilisi
(% Change)
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Grocery & Pharmacy: Resident non-cash spending (% Change)

• Non-cash spending by residents on grocery &

pharmacy showed an increase of 31% YoY in the

period of 20-26 April

• Non-cash spending on categories excluding grocery

and pharmacy increased by 70% relative to 2019

Source: TBC Bank

Categories excluding Grocery & Pharmacy: Resident non-cash spending (% Change)
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Non-cash expenses of non-residents and tourism inflows
(Same period of 2019=100, in USD)

• Growth rate of non-cash spending by non-residents

totaled -55% in the week ending on 26th April,

relative to 2019

• The growth rate of non-cash spending fell to -52%

for hotels and -20% for restaurants & cafes, in the

period of 20-26 April

Source: TBC Bank

Hotels: Non-cash spending Restaurants & Cafes: Non-cash spending
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STABLE OVER PREVIOUS WEEKS
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Apparel & accessories: Non-cash spending

• Non-cash spending on apparel and accessories

displayed an increase of 66% in the 20-26 April

period, down compared to the previous week

• Growth rate of non-cash spending on fitness

totaled 29%

• Growth rate of non-cash spending on

entertainment stood at -39% in the period of 20-26

April, compared to 2019

Source: TBC Bank

Entertainment: Non-cash spending Fitness: Non-cash spending 
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AFTER POSTING AN IMPROVEMENT OVER THE PAST TWO WEEKS, NON-CASH SPENDING ON ENTERTAINMENT WORSENED
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Construction materials: Non-cash spending

• Non-cash spending on construction materials

showed an increase of 89% in the 20-26 April

period, relative to 2019

• Growth of non-cash spending on furniture and

appliances totaled 61% in the period of 20-26 April,

down marginally compared to the previous week

• Compared to 2019, growth of non-cash spending on

electronics totaled 48%

Source: TBC Bank

Furniture & appliance

Electronics
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GROWTH WEAKENED FOR NON-CASH SPENDING ON  FURNITURE AND ELECTRONICS, UP MARGINALLY FOR CONSTRUCTION 
MATERIALS



Car repair: Non-cash spending 
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• Non-cash spending on personal care increased by 61% in

the 20-26 April period, relative to 2019. Growth of

spending on other consumer goods stood at 31% in the

same period, down slightly compared to the previous week

• Non-cash spending on car repair services grew by 69% in

the 20-26 April period, as compared to 2019

• Non-cash expenditure on fuel and transport posted a 51%

increase in the same period

Source: TBC Bank

Other consumer goods: Non-cash spending

Fuel & Transport: Non-cash spending

Personal care: Non-cash spending
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NON-CASH SPENDING ON FUEL & TRANSPORT REMAINED STABLE, WHILE GROWTH SLOWED DOWN FOR CAR REPAIR
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• Growth of non-cash spending on doctor visits stood at 67%

in the week ending 26th of April

• Growth of non-cash spending on medical equipment stood

at 59% in the same period, down slightly compared to

previous week

Doctor visits: Non-cash spending

Source: TBC Bank

Medical equipment: Non-cash spending
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Dynamics of non-cash spending as of April 26th (YoY change, Growth compared to 2019 starting from March)

Source: TBC Bank
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Dynamics of remittances – USD volumes (7 day MA, % change)

• Total inflows through TBC channels displayed an 30%

increase relative to 2019 in the week ending 27th of April

Source: TBC Bank, NBG
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Mobility in residential area (Change %) Mobility in working places (Change %)

Mobility in transit stations (Change %) Mobility in parks and recreational area (Change %)

Mobility in grocery and pharmacy (Change %)

Mobility in retail & recreation (Change %)

Source: Google; Note: Change compared to first 5 weeks of 2020; *Data for Georgia is unavailable from 5/19/2020 to 7/2/2020
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